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ABSTRACT

The article analyzes the role and importance of marketing in modern logistics systems
within an educational context. The theoretical foundations of logistics and marketing
integration, their significance in developing students’ professional competencies, and practical
application issues are examined. The study substantiates the necessity of implementing
marketing principles in logistics education. The article demonstrates the effectiveness of a
logistics-marketing approach in training specialists who meet modern market demands.
Special attention is given to enriching students’ theoretical knowledge with practical skills,
understanding logistics services marketing, and forming a customer-oriented approach. The
research emphasizes the integration of marketing concepts into logistics curricula to enhance
graduates’ competitiveness in the labor market.

Keywords: logistics, marketing, education, professional training, logistics services,
market demands, competencies, integration, supply chain management.

AHHOTanuA. B cTraTbe aHanM3MpyeTCcsa poJsib U 3HaYeHUe MapKeTHHIa B COBPEMEeHHbIX
JIOTUCTUYECKUX CHUCTeMax B KOHTeKCTe o6pa3oBaHMA. PaccMaTpuBalOTCA TeopeTHYecKHe
OCHOBBI UHTETPALlUHY JIOTUCTUKUA U MapKeTHUHTa, UX 3HaYeHHe B Pa3BUTUHU IPOdeCcCHOHANTbHbIX
KOMIIETEHIIUM CTYJEeHTOB U BONPOCHl MpaKTU4YeCcKoro IpuMeHeHus. HccnenoBaHue
060CHOBbIBaeT HEOOXOAMMOCTb BHEJPEHUSl MapKETUHIOBBIX NPUHLMUIIOB B JIOTUCTUYECKOE
obpasoBaHuUe. B cTaTbe nokasaHa 3¢pPeKTUBHOCTb JIOTUCTUKO-MapKeTHHIOBOI'0 MOAX0/JA B
NOJATOTOBKE CIELMaJMCTOB, OTBEYaIlIUX COBpeMEeHHbIM TpeboBaHHAM pbiHKa. Ocoboe
BHUMaHUe yJessieTcsd 000ralleHHI0 TeopeTHYeCKUX 3HAaHUU CTYAEeHTOB NpaKTUYeCKHMHU
HaBblKaMH{, [IOHMMaHUIO MapKeTUHra JIOTUCTUYECKUMX YCaIyr U (GOpPMHUPOBAHUIO
KJIMEHTOOPHEHTUPOBAHHOTO MOAX0/a.

KirouyeBble c/10Ba: JIOTUCTHMKA, MapKeTHHI, o06pa3oBaHue, MnpodeccuoHaIbHas
NO/ArOTOBKA, IOTUCTUYECKHE YCIYTH, Tpeb0BaHUS PbIHKA, KOMIIETEHLIUH, UHTEerpanus.

Introduction. In the modern economic environment, the integration between logistics
and marketing is intensifying. Globalization processes, rapid development of digital
technologies, and increasing complexity of consumer demands require new approaches in the
field of logistics. Logistics has evolved from merely being a process of moving goods from place
to place to becoming a crucial tool for creating added value for consumers and ensuring
competitive advantages. In the process of training logistics specialists in higher education
institutions, the importance of marketing knowledge is steadily increasing. Students need to
acquire skills not only in managing logistics systems but also in analyzing market conditions,
identifying customer needs, and effectively promoting logistics services. This necessitates a
revision of educational programs and the introduction of new approaches based on logistics-
marketing integration. The relevance of the research is determined by the need for qualified
specialists who possess a deep understanding of marketing principles in logistics and can
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respond to modern market demands. The expanding logistics services market, the development
of e-commerce, and the increasing complexity of delivery systems require studying logistics
and marketing as an integrated system.

1.Theoretical Foundations of Logistics and Marketing.

The relationship between logistics and marketing is a crucial characteristic of modern
business processes. While marketing focuses on identifying market needs and satisfying
consumer demands, logistics coordinates resources and processes to efficiently fulfill these
demands. Both fields interact and serve a common goal - customer satisfaction.

In the educational process, students should master the following key concepts:

 Logistics marketing - the process of promoting logistics services and solutions in the
market;

 Supply chain marketing - relationships among all participants in the process of goods
moving from producer to final consumer;

« Service logistics - providing high-quality logistics services to customers;

» Customer orientation - adapting logistics operations to customer needs.

2.The Importance of Logistics-Marketing Integration in Education

Teaching marketing disciplines in the training of logistics specialists in higher education
institutions offers several advantages:

2.1. Comprehensive Knowledge System. Students learn to understand logistics processes not
only from a technical perspective but also from a market standpoint. This develops their
systematic thinking abilities.

2.2. Development of Practical Skills. Logistics specialists with marketing knowledge acquire
the ability to conduct market research, analyze competitors, and develop effective service
strategies.

2.3. Increased Competitiveness. Employers are interested in multifaceted specialists who can
apply both logistics and marketing together. Such knowledge increases graduates’
competitiveness in the labor market.

2.4. Innovative Thinking. In the process of applying marketing principles to logistics, students
acquire skills in finding creative solutions and applying innovative approaches.

3.  Research Methodology. The following methods were used in conducting the research:
3.1. Theoretical Analysis. Foreign and local scientific literature on logistics and marketing
integration, educational programs, and market research were studied.

3.2. Survey. A survey was conducted among logistics students and employers. A total of 150
students and representatives from 45 companies participated.

3.3. Pedagogical Observation. The level of student activity, knowledge acquisition, and
interest during the teaching of logistics and marketing disciplines were observed.

3.4. Comparative Method. The knowledge levels of students in groups with and without
marketing disciplines were compared.

4.  Practical Application of Marketing in Logistics Services

Modern logistics companies actively employ marketing tools:

4.1. Branding and Company Image. Competition in the delivery services market is strong.
Companies use marketing strategies to create their brand identity and build a trustworthy
reputation.
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4.2. Digital Marketing. Promoting logistics services through the Internet and social networks,
creating online platforms, and integrating with e-commerce are modern trends.

4.3. Customer Relationship Management (CRM). For logistics companies, maintaining long-
term relationships with customers, studying their needs, and ensuring a personalized approach
are of great importance.

4.4. Service Quality Assessment. Studying customer feedback and continuously improving
service quality using NPS (Net Promoter Score) and other indicators is an important part of
marketing activities.

5. Recommendations for Student Training

For effective training of logistics specialists, the following is recommended:

5.1. Integrated Educational Programs. Teaching logistics and marketing disciplines in an
interconnected manner, applying principles of both fields in practical classes.

5.2. Internship Programs. Sending students for internships at logistics companies, providing
them with opportunities to work on real projects.

5.3. Collaboration with Employers. Meetings with company representatives, master classes,
and joint project implementation strengthen students’ professional skills.

5.4. Use of Modern Technologies. Using logistics and marketing software, simulators, and
online platforms in the learning process.

5.5. Research Activities. Involving students in scientific research on logistics and marketing,
encouraging participation in conferences.

Conclusion. The integration of logistics and marketing is an essential requirement of the
modern business environment. Explaining the interrelationship of these two fields in the
educational process and teaching students to think comprehensively is of great importance.
Logistics specialists need to have a deep understanding of marketing principles, apply a
customer-oriented approach, and be able to respond to modern market demands. Research
results show that incorporating marketing disciplines into logistics education programs
significantly increases students’ professional competencies. This approach develops graduates’
competitiveness in the labor market, innovative thinking abilities, and practical skills. In the
future, the integration of logistics and marketing is expected to deepen, with new professional
directions emerging. The education system must be prepared for these changes and
continuously update curricula based on modern requirements.
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