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Annotatsiya

Mazkur magqola ingliz va o‘zbek tillarida morfologik usulda yasalgan savdo-sotiq
terminlarini tahlil qiladi. Maqolada, savdo-sotiq sohasidagi yangi tushunchalar va atamalarni
yaratishda qo‘llaniladigan morfologik yondashuvlar, ya'ni affiksatsiya va kompozitsiya
usullari o‘rganiladi. Ingliz tilida bu usullar ko‘proq prefikslar va suffikslar yordamida yangi
so‘zlar yaratishda qo‘llanilishi, o‘zbek tilida esa ayniqsa suffiksatsiya va prefiksatsiya
usullariga tayaniladi. Maqola, shuningdek, har ikki tildagi savdo-sotiq terminlarining o‘xshash
va farq qiluvchi tomonlarini yoritib, ularning tilshunoslikdagi o‘rni va ahamiyatini ko‘rsatadi.

Annotation

This article analyzes trade and commerce terms formed using morphological methods in
both English and Uzbek languages. It examines the morphological approaches, such as
affixation and composition, used to create new terms and concepts in the field of trade and
commerce. In English, these methods are primarily used through prefixes and suffixes, while
in Uzbek, suffixation and prefixation are more commonly used to form new words. The article
also highlights the similarities and differences between trade terms in both languages,
emphasizing their role and significance in linguistics.

Kirish

Savdo-sotiq va iqtisodiy faoliyat zamonaviy dunyoda muhim o‘rin tutadi. Ushbu
sohalarda ishlatiladigan terminlar har bir millat va madaniyatga xosdir. Ingliz va o‘zbek
tillaridagi savdo-sotiq terminlarining morfologik jihatlari ularning til strukturasidagi
o‘zgarishlarni aks ettiradi. Ushbu maqolada, ingliz va o‘zbek tillarida savdo-sotiq terminlarini
morfologik usulda yaratish va ularning o‘xshash va farqlari tahlil gilinadi.

Introduction

Trade and commerce play a significant role in the modern world. The terms used in
these fields are unique to each nation and culture. The morphological aspects of trade and
commerce terms in both English and Uzbek languages reflect changes in their linguistic
structures. This article analyzes the formation of trade and commerce terms using
morphological methods in English and Uzbek and explores their similarities and differences.

Morfologik usul va savdo-sotiq terminologiyasi

Morfologik usul - bu so‘zlarni yaratishda yoki o‘zgarishlarga olib kelishda
go‘llaniladigan grammatik usuldir. Bu usul so‘z yasashda afikslar (prefikslar, suffikslar) va
boshga morfologik elementlar yordamida yangi so“zlar hosil qilishni anglatadi. Savdo-sotiq
terminologiyasida morfologik usuldan keng foydalaniladi, chunki yangi tushunchalar va
predmetlar doimiy ravishda paydo bo‘ladi.

Ingliz tilida savdo-sotiq terminlari
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Ingliz tilida savdo-sotiq terminlari asosan ikki usulda yaratiladi: affiksatsiya (prefikslar,
suffikslar qo‘llash) va kompozitsiya (ikki yoki undan ortiq so‘zni birlashtirish). Misollar:

- Buyer (sotib oluvchi) - "buy" (sotib olish) + "-er" (faoliyatni amalga oshiruvchi shaxs).

- Seller (sotuvchi) - "sell" (sotmoq) + "-er" (faoliyatni amalga oshiruvchi shaxs).

- Marketing (marketing) - "market" (bozor) + "-ing" (harakat yoki faoliyatni bildiruvchi
suffiks).

O‘zbek tilida savdo-sotiq terminlari

O‘zbek tilida savdo-sotiq so‘zlari morfologik jihatdan bir nechta usullar orqali yaratiladi.
Bu usullar orasida affiksatsiya va kompozitsiya eng keng tarqalgan. Misollar:

- Sotuvchi (seller) - "sotmoq" (to sell) + "-uvchi" (faoliyatni amalga oshiruvchi shaxs).

- Sotib olish (purchase) - "sotib" (to buy) + "olish" (to take).

- Bozor qilish (to trade) - "bozor" (market) + "qilish" (to do).

### Ingliz va o‘zbek tillaridagi farqlar va o’xshashliklar

Ingliz va o‘zbek tillarida savdo-sotiq terminlarining yaratilishi bir-biriga o‘xshash, ammo
ba’zi farqlar mavjud. Ingliz tilida affiksatsiya va kompozitsiya keng tarqalgan bo‘lsa, ozbek
tilida bu usullar ham keng qo‘llaniladi, lekin o‘zbek tili, ko‘pincha soz yasashda sintaktik
elementlardan foydalanishga moyil. Ingliz tilida, ayniqsa, so‘zlar birikmasi (kompozitsiya)
usuli keng tarqalgan, o‘zbek tilida esa ko‘proq suffiksatsiya va prefiksatsiya usullari orqali
yangi so‘zlar yaratiladi.

Trade and Commerce Terms Formed Using Morphological Methods in English and
Uzbek Languages

Morphological Methods and Trade Terminology

The morphological method refers to the grammatical approach used to form or alter
words. It involves the creation of new words through the addition of affixes (prefixes,
suffixes) and other morphological elements. In trade terminology, the morphological method
is widely used as new concepts and items frequently emerge.

Trade Terms in English

In English, trade terms are mainly formed through two methods: affixation (using
prefixes and suffixes) and composition (combining two or more words). Examples include:

- Buyer (a person who buys) - "buy"” + "-er" (a person who performs the action).

- Seller (a person who sells) - "sell" + "-er".

- Marketing (the process of marketing) - "market" +
process).

Trade Terms in Uzbek

In Uzbek, trade terms are formed morphologically using various methods, particularly
affixation and composition. Examples include:

- Sotuvchi (seller) - "sotmoq" (to sell) + "-uvchi" (a person who performs the action).

- Sotib olish (purchase) - "sotib" (to buy) + "olish" (to take).

- Bozor qilish (to trade) - "bozor" (market) + "qilish" (to do).

'-ing" (denotes an action or

#### Similarities and Differences Between English and Uzbek

The creation of trade terms in English and Uzbek shows similarities, but there are
notable differences. While English extensively uses affixation and composition, Uzbek relies
more on affixation, particularly with suffixes and prefixes. English tends to form compound
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words (compositions), whereas Uzbek often uses suffixation and prefixation to create new
terms.

Xulosa

Savdo-sotiq terminlarining morfologik usulda yaratilishi tilshunoslikda muhim o‘rin
tutadi. Ingliz va o‘zbek tillaridagi savdo-sotiq terminlari ko‘plab umumiy xususiyatlarga ega
bo‘lishiga qaramay, har ikki tilda o‘ziga xos morfologik yondashuvlar mavjud. Ingliz tilida
kompozitsiya va affiksatsiya asosiy usul bo‘lsa, o‘zbek tilida aynan suffiksatsiya va
prefiksatsiya ko‘proq qo‘llaniladi. Bu farglar va o‘xshashliklar tilning o0‘ziga xos xususiyatlarini
va savdo-sotiq sohasidagi terminologiyaning rivojlanishini aks ettiradi.

Conclusion

The formation of trade terms through morphological methods is crucial in linguistics.
Although trade terms in both English and Uzbek share many common features, each language
has its own unique morphological approaches. While English favors composition and
affixation, Uzbek predominantly uses suffixation and prefixation. These differences and
similarities reflect the distinctive features of each language and the development of trade
terminology within them.
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