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Abstract: This article explores the role of digitalization in Business English teaching in

the context of modern education. With the rapid development of digital technologies, teaching
and learning processes have undergone significant changes. The paper discusses the impact of
digital tools, online platforms, and multimedia resources on Business English instruction. It also
highlights the benefits and challenges of digitalized teaching environments and emphasizes the
importance of developing digital competence among both teachers and learners.
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Introduction. In recent years, digitalization has become one of the most influential
factors shaping modern education. The integration of digital technologies into language
teaching has transformed traditional classroom practices and introduced new opportunities for
learning. In Business English teaching, digitalization plays a particularly important role, as it
reflects real business communication environments where technology is widely used. Digital
tools enable learners to access authentic materials, practice professional communication skills,
and engage in interactive learning experiences [1.B.12].

Digital technologies have significantly transformed the teaching and learning of Business
English. Learning management systems, such as Moodle and Google Classroom, allow
instructors to organize course materials, assign tasks, and monitor student progress efficiently.
Video conferencing platforms enable learners to participate in virtual business meetings and
negotiations, which closely reflect real professional environments. Such digital tools support
experiential learning and help learners develop practical communication skills required in
modern business contexts [1.B.12].

Integration of Artificial Intelligence and Online Tools. The use of artificial intelligence (AI)
in Business English teaching has become increasingly widespread. Al-powered tools provide
instant feedback on writing, pronunciation, and vocabulary usage, helping learners improve
their language skills autonomously. Chatbots and virtual assistants can simulate business
conversations, interviews, and customer service interactions. These tools not only enhance
learner engagement but also promote independent learning and critical thinking skills [2.B.38].

Digitalization enables teachers to integrate up-to-date and authentic business content
into their lessons. Online newspapers, corporate blogs, financial reports, and professional
networking platforms expose learners to real-world business discourse. Working with
authentic digital materials helps students become familiar with current business terminology
and communication styles. Furthermore, analyzing real cases strengthens learners’ ability to
apply language skills in practical business situations [3.B.64].

One of the major advantages of digitalized Business English teaching is the opportunity
for global collaboration. Through online projects and virtual exchanges, learners can interact
with peers from different countries and cultural backgrounds. This type of collaboration
enhances both language proficiency and intercultural competence. Students learn to negotiate
meaning, manage cross-cultural communication, and work effectively in international teams,
which are essential skills in the global business environment [4.B.21].
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Despite its benefits, digitalization also presents pedagogical challenges. Differences in
students’ digital literacy levels may affect participation and learning outcomes. Technical
problems and limited access to digital resources can disrupt the learning process. Additionally,
teachers must ensure that digital tools are used purposefully and aligned with learning
objectives. A blended learning approach, combining digital and face-to-face instruction, is often
considered the most effective solution to these challenges [5.B.50].

Conclusion. In conclusion, digitalization has become an essential component of Business
English teaching in the modern educational landscape. It enhances learning by providing access
to authentic materials, promoting learner autonomy, and simulating real business
communication scenarios. However, successful implementation requires well-prepared
teachers, adequate technological infrastructure, and a balanced pedagogical approach. By
integrating digital tools effectively, Business English instruction can better prepare learners for
the demands of the global digital business environment.
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